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http://www.knightcomm.org/digital-and-media-literacy-a-plan-of-action/


Adapted from The Aspen Institute Communications and Society Program, Digital and Media Literacy: A Plan of Action, Washington, DC: The Aspen Institute, 2010 
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Adapted from the media literacy framework developed by The Center for Media Literacy  

http://www.medialit.org/
http://www.medialit.org/




publishers, general managers,                               
news directors, editors, reporters,                    
editorial writers, op-ed columnists,                                                           
political cartoonists, copy writers, 
headline and caption writers, 
graphic artists and designers, 
photographers, videographers, 
researchers, fact-checkers, 
marketing and advertisers, etc. 





 



 

http://www.spj.org/ethicscode.asp






















 









Adapted from Pew Research Journalism Project, Framing the News 



http://www.journalism.org/files/legacy/framingthenews.pdf
http://www.journalism.org/
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  Adapted from Pew Research Journalism Project, Framing the News 

http://www.journalism.org/
http://www.journalism.org/
http://www.journalism.org/1998/07/13/frame/




Images from Tim Harrower, “Newswriting Basics,” chapter 3, Inside Reporting: A Practical Guide to the Craft of Journalism. NY: McGraw Hill Higher Education, 2007 



 Adapted from American Press Institute, Introductory News Literacy, www.americanpressinstitute.org 
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Tim Harrower, How Newsrooms Work,” 

Chapter 2, Inside Reporting: A Practical  

Guide to the Craft of Journalism.  

NY: McGraw Hill Higher Education, 2007 





Tim Harrower,“How Newsrooms Work,” 

Chapter 2, Inside Reporting: A Practical  

Guide to the Craft of Journalism.  

NY: McGraw Hill Higher Education, 2007 





Image from Denis McQuail and Sven Windahl. “Conceptual Model: Agenda-setting,“ Communication Models for the Study of  Mass Communications (2nd ed.). Routledge, 1993. 
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From Tim Harrower, “The Story of Journalism,” 

chapter 1, Inside Reporting:  A Practical  

Guide  to the Craft of Journalism.  

NY: McGraw Hill Higher Education, 2007 
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 Youth News Literacy Resources 

http://www.newseum.org/todaysfrontpages/
http://www.americanpressinstitute.org/wp-content/uploads/2014/03/The_Media_Insight_Project_The_Personal_News_Cycle_Final.pdf
http://www.americanpressinstitute.org/youth-news-literacy/resources/
http://www.factcheck.org/
http://www.journalism.org/
http://www.journalism.org/
http://www.journaliststoolbox.org/
http://www.newseum.org/todaysfrontpages/
https://www.ted.com/talks/alisa_miller_shares_the_news_about_the_news
http://www.youtube.com/watch?v=C7qf9gQpoF4&index=3&list=PLRD_y_7oYYFsUtblLCVbyeaBYw4MPDei9
http://www.youtube.com/watch?v=9yFENr7ABcc
http://iheartnewspapers.com/
http://www.cjr.org/
http://ajr.org/
http://www.freepress.net/
http://journalistsresource.org/
http://journalistsresource.org/





