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= Gain insight into Millennial/Gen Z
news habits and news literacy skills

= Identify what students need to know
to be news literate in a digital society

GOALS

= Recognize types of ‘fake’ news and
effects of echo chambers and filter
bubbles

= Apply news literacy strategies
to deconstruct news stories

= Locate resources for grade-level
teaching and learning strategies
Assess Your Personal News Diet and News Literacy 1Q

Resoutrces for this workshop available at:
http://www.bemedialiterate.com/teaching-resources.html
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Where do you
get your news?

&

On a typical day: What'’s your
How much time do you spend accessing news!  News diet?
(minutes or hours/day) >

. Where do you generally get your news?

What's your go-to for news — TV, radio, print, online, social media?

Which specific media sources do you rely on for news?
(list top 3 in order of frequency)

. Why do you access news? What are the main reasons?

Do you ever avoid watching the news? Why!?

How often do you discuss news with friends, family
or colleagues who share your views?
Who do not share your views?

Do you fact check news? Under what circumstances?

Have you ever shared a “fake” news story online or otherwise?
If you heard conflicting versions of a news story,

which news source are you likely to trust? Why? )

Breaking News



Breaking News

Main Source of News by Age
All markets The Generational Divide in News Consumption

Mis-24 M25-34 M35.45 Massa 55+

Online news sites Social media Printed newspapers

Q4. You say you've used these sources of news in the last week, which would you say is your MAIN source of news?

Base: Aged 18-24/25-34/35-44/435-54/55+ that used a source of news in the [ast week: All markets = 7754/12,332/12,976/12, 630/24,620.

Source: Reuters Institute Digital News Report 2017

oo e m #) OXFORD

- SOCIAL MEDIA

AND ELECTION STRESS

PTSD Factor = Post “Trump” Stress Disorder

VATAN

45%

OF ADULTS
g WHO DON'T USE
@’p \ SOCIAL MEDIA
54%
OF ADULTS say the election is a very
WHO USE H o
SOC NEBIA or somewhat significant
source of stress.
— ®
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survey conducted from Feb. 22 0 mm"f-‘f"*‘jAlmnst seven-in-ten Americans are exhausted by the
- - news - Republicans more so than Democrats

% of U.S. adulfs who these days
Like the amount Are worn out by the
of news amount of news
Total 0%
Rep/Lean Rep 21

Demy/Lean Dem 37

ws-fatigue-more-among-republicans/ @

PEW RESEARCH CENTER

http.//www.pewresearch.org/fact-tank/2018/06/05/almost-seven-in-ten-americans-ha

News avoidance
on the rise

9%

THE NEWS
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Fatlguetf by tﬁe News" bxperts ugg‘e ow &

By CHRISTOPHER MELE  FE.1.2007
-

s

Dre

i 1 onre Medis
OO oot 5 Health News Media
~regted |

Monitor your stress quotient
M As needed, skim newsinstead of close reading
M Follow positive news about progress & possibility

Join the slow news movement—
M Calmly curb your consumption
M Curate the news
™ Save for offline
Make Rules
¥ When to access, which device, amount of time
M NO news before bedtime/weekends
I Limit access to ‘breaking news’
M Think before you share

wazr=media-information-overload.html?_r=0

Htps //www.nytime

Practice NEWS LITERACY ®
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POSit ive.N ews Ehe New YJork Eimes
] The Week in Good News

Sometimes it seems as if we're living under a constant barrage of heavy news.
But it isn't all bad out there. This feature is meant to send you into the weekend
with a smile, or at least a lighter heart. Want to get The Week in Good News by

email? |

Fresh pickings: prescribing

produce, not pills Here are seven great things we wrote about this week:

The Week in Good The Week in Gaod 2018 Pric
News: Yosemite's News: Yosemite's Highlights:
Forest Forest and Pride

Displaced, dignificd. determined:  Out with pesticides, in with Masterpiece Masterpiece

highly skilled refugees wildiowers Maxica in Maxica in

How To Watch The News and Get Inspired | Daryn Kagan

Nearly 7 in 10 Worry About Fake

of Americans say the prevale fa

" has left them confused about

even basic facts.

63%

Agree

The average person does not
know how to tell good journalism et SR,
from rumor or falsehoods. the difference be

content” (advertising) and a news

of U.S. middle school students can’t tell

article.

59

Agree

It is becoming harder to tell if a
piece of news was produced by
a respected media organization.
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The top 1%

Julie Davis @ v
@juliehdavis

Depressing sight at Trump rally in Nashville: adorable
young boy, probly about my son's age, pointing iPhone at
me & other reporters & snapping pix while screaming
"FAKE NEWS!" A child who will grow up believing a free &
fair press is the enemy, a bad thing, to be mocked &
hated

5:59 PM - May 29, 2018

Pervasiveness of “Fake News" Effect

Covering the White House for The New
York Times. Political analyst, CNN. RTs mean
** not | -julie.davis@nytimes.com




How much do you know
about students’
news habits?

Take the Quiz

Generations

‘the First
Connected Kids

Generation X

1946-1964 ‘

1965-1980

The Last to Grow
Up Offline

The Technology
Inherent

The Counterculture
Generation

\

Older Millennial

Younger Gen
Baby Boomers \ =

’/
The Digital Natives -_—
Younger Millennial ; ‘

https://www.npd.com/wps/portal/npd/us/news/tips-trends-takeaways/quide-to-gen-z-debunking-the-myths-of-our-youngest-generation/

Source: The NPD Group/Culture Waves
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10 Things We Learned About Teenagers and News

1. News is everywhere all the time, but most don’t pay a
lot of attention to it.

2. And yet, it is embarrassing not to know what'’s going
on in the world.

3. If you don’t understand the news, it’s hard to start
reading it.

4. But adding just a bit of world or national news to

your feeds can help almost immediately.

New York Times Media Literacy Project

saking a lot. To

5. Teenagers avoid the news because it’s depressing.

6. But if you can do something about what you're
reading, it isn't so overwhelming.

7. It’s very difficult to sort “real” from biased or “fake”
news, given our political divide,

8. But getting information from a variety of sources can

help solve the fake-news problem and makes for a
healthy news “diet” overall.

9. Figuring out how, when and where to get your news

is key to mental health. 10 Things We Learned About
f Teenagers and the News: The Results
:gr.nl'.{ntle?ti;:dlr::::e r;iw:rc::;ohe]p you relate to of Our Student ‘News Diet’ Cﬁa.’fengo.
11y members 58 111 ms.

https://www.nytimes.com/2018/02/01/learning/10-things-we-learned-about-teenagers-and-the-news-the-results—of-

According to recent research,
many Gen Z kids reqularly consume news.
Where do they tend to get their news?

(3.) Family

b. Television
c¢. Social Media
d. Website or App

ews mostly from 2mily
[ media, TV, and teach?rs

Kids get their n
followed by socia

Breaking News
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FIGURE 2. Tweens and Teans Who Got News from Each
Source "Yesterday™

ASE: Total teveerss (u= 261, total eens (=503

HOW CHILDREN SOURCE NEWS

FIGURE 1. Children Who Got News from Each Source

BASE: Total children 10-18 (N=853)

Family

HEWS AND
BeRicA'S

Nt Figure
Family, Teachers, friends 63%

Onrline: 49%
Tradiional 46%

ally 5 L
sgnificantly. Nems o hat o not have 3 asuperscript 8o not difer sigrificantly.

Which source does Gen Z trust most for news?

More children trust news from family than from

any other source.
Family ?‘J":&;i:&“:.:;;
b. Teachers G

c. Social Media " :&-"3'3‘.’,"'

d. News organizations " wuser ﬁ b
Kids news from their families and
teachers more than any other source,

I Friends

but to get their news from social media

10



Breaking News

common sense”

NEWS AND AMERICA'S KIDS

HOW YOUNG PEOPLE PERCEIVE AND ARE IMPACTED BY THE NEWS

Children’s preferred news sources:

8 e med®)
M Family, teachers,
and/or friends

W Traditional media

The most preferred social media sites for news (among
children who get news from social media):

NEWS AND
uﬁms

How do tweens and teens experience the news —
how do news stories/headlines make them feel?

3. News can make them feel smart

b. News can make them feel angry,
depressed or afraid

c. News can make them feel misrepresented
or jt]’)ey dODUC maﬁer FIGURE 16. Children Who Feel the Following When Watching,

Reading, or Hearing About the News

A“ O{:the above BASE: Total children 10-18 (N=853)

Smart or knowledgeable

£
g
g
§
g

Het figares.

H

ry

!;

%

!
&
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common sense-”

<&
NEWS AND AMERICA'S KIDS

HOW YOUNG PEOPLE PERCEIVE AND ARE IMPACTED BY THE NEWS

Kids value the news, * % % & 489’0 say that following the news is important to them.

8y.07.0
50% say that following the news helps them feel prepared to make a difference in their communities. «Y}

Kids see racial and gender bias in the news. MNews negatively affects children’s moods.

-] of US. kids say that when they see nonwhite kids say the news makes them
in the news, it's negative and /or related to crime feel afraid, angry, and for
and violence. sad or depressed.

African-American and Hispanic/Latino kids are more likely
to strongly agree that this is the case. Tweens are more likely to say that the news makes
them feel afraid.
Only 1/3 of children agree Females are less likely to think = R
that the news treats women  that the news treats women foveens | § e
and men equally fairly. and men equally fairly.

Teens 31%

Males
40 % say it makes them feel
5 70 0/0 smart and knowledgeable.

When tweens and teens come across 3
suspicious news story online, do they check it out?

FIGURE 13. How Frequently Children Take Action to

Determine the Validity of a Suspicious News Story
2. Often

BASE: Children 10-18 who get news online (na768)

Some’cimes A h
c. Hardly ever b

d. Never verify

B Often

W Somatimes
Hardly ever

W Never

Note: Does not sum to 100% due 1o rounding.

Only one in four tweens and teens

oofien” check the validity of a news story

Breaking News
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J common sense’

NEWS AND AMERICA’S KIDS

HOW YOUNG PEOPLE PERCEIVE AND ARE IMPACTED BY THE NEWS

Fake news fools kids.

440 of children feel that they can tell
/O fake news stories from real ones.

3 of kids who shared a news story
1 /O online in the last six months say
they shared a story that they later found out
was wrong or inaccurate.

NEWS AND
KheRic's

How news literate are most students?
When they go online, they can:

3. identify the source of 3 news story
b. detect political bias on their social media
c aand b

(&> none of the above

Breaking News
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According to a recent Stanford U
study, the majority of students
lack the skills to distinguish
| advertising from news articles,

L discern fake from factual news,
| EVALUATING INFORMATION: THE CORNERSTONE /'deﬂf/ﬁ’ the source Ofr 3 hews SZ‘OIj/

e or detect political bias on their

B e e s e e i wle e SOC/.a/ med['a Al FaCCbOOk Page’

i o < en Twitter feeds, forum comments,

~— " and blog posts.

servans Y OV Attempt fo Rob szmf

Boy with

two en st e 10 vt The bottom line is:

ez P students considered digital natives

SR T of may be digital/tech savvy,
»Fake ne\I\;S{a l‘:g;ym J:;a literay but not media literate.

Breaking News
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Breaking News

News literacy is essential to a democracy...
In the Information Age,
WE - the consumers —
need to determine for ourselves
what is reliable and what is not.
Start teaching it early . . .
3 in kindergarten

... and to parents
C)

SCHOOL HOME

Teachers Parents

News Literacy

Students

15



The U.S. media literacy movement started in the
early 1980s. Today media literacy education is:

3. Mandated by federal law for K-12

b. Mandated by most state laws for K12

c. Mandated by 3 few states, including California
Not required to be taught in most state

Media Literacy Media Literacy Media Literacy
engages students empowers students drives civic participation

https://medialiteracynow.org/

Breaking News

16



An Initial Exploration of the Diml'nl'!ﬁ'lng Role
. of Facts and Analysis in American Public Life

Table 5.1 summarizes the hallmark charscterisics of

ol and

and dentifics exa
empirical research in

these trends are essential w understanding the

A
The Four Trends of Truth Decay

Table 6.4
Research Priorities for Solutions and Responses

Research Priority Sample Research Questions

A.A: Educational  « What sorts of community outreach programs might increase
Interventions political and in local
* What channebs exist for providing media literacy or civics
education to adults?

How can divics education and training in critical thinking
ba provided more effectively in schools. colleges, and
universities? How can these programs be scaled to reach a
wider audience?

m Schools and Libraries

com play 4 critical role
@

Civic Digital
Engagement Citizenship

ews Literacy

Media and
Information

Literacy

Breaking News
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What students
heed to know

News Literacy

p

Critical Thinking Skills

Breaking News
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Breaking News

1. News is
different than
other types of

i nforma’cion

News is 3 report that presents
a contemporary view of reality
about 3 current event,
significant issue or
prominent person

relevant to members of a society.

News reports help the public
ake sense of what is happening
in everyday life.

19



Breaking News

Media’s emphasis on certain events,
people, issues and views can shape
the public’s agenda and influence

people’s attitudes, opinions,
values, beliefs and behaviors.

Agenda-Setting Effect

The more attention media give a topic,
the more importance the public
will aseribe to that topiec.

RAW
JOURNALISMJ ENTERTAINMENT PUBLICITY PROPAGANDA INFORMATION

To Inform To Amuse To Promote o Bllel iz To Bypass
Support

Verification Storytelling, . . One-Sided .
Public Relations Social
Method Independence performance, o Accounts or
- ’ . Activities ) . Networks
Accountability visually, music manipulation

Az, Actors, Musicians, |Publicists, Gov't Political Anyone with

Producers Spokespersons |  Operatives Internet

Citizens Heightened Group gains |Outlet for self-
Outcome Increased Sales .
through awareness expression

Education

O

20



Breaking News

2.. News is subject to
a journalistic process
that is verifiable,
independent,
and accountable

VERIFICATION

Gather information that
establishes or confirms
the accuracy or truth

Relationship between Journalist and/or
journalist, news source, and SO  news organization

is free from control/influences s;,ds pehing the story -
no conflict of interest N T ——

~ personal or financial - takes responsibility
lo)4 preex/'st‘/'ng beliefs for its vekacity

Is it VIAable? Verifiable, Independent, Accountable
3 Characteristics of Reliable Information O

21



Breaking News

3. Journalism practices
are protected by the
U.S. Constitution

... because democracy depends
on informed citizens who
can discern the reliability,
credibility, and accuracy
of information

22



Breaking News

U.S. Constitution

First Amendment
protects free press

Journalists

Provide newsworthy and

trustworthy information

to help empower citizens
to make informed decisions

News Literacy
is the ability to use critical
thinking skills to judge the
reliability and credibility of
news reports and information
sources.

Clark Bell : http://goo.gl/aHgibX
Clark Bell, Journalism Program Director, McCormick Foundation
“News literacy is the acquisition of 21st-century, critical-thinking skills for
analyzing and judging the reliability of news and information, differentiating
among facts, opinions and assertions in the media we consume, create and
distribute. It can be taught most effectively in cross-curricular, inguiry-based
formats at all grade levels. It is a necessary component for literacy in

contemporary society.”

[From the Radio Television News Directors Foundation] @

23



Culture of
Journalism

N ews

Literacy

Media Literacy
is the ability to
access
analyze
evaluate
create and

communicate

relledagdat

in all media forms

News Literacy
is the ability to
judge the
credibility
and reliability
of news reports
and understand
why it matters -

First Amendment
Fourth Estate

Culture of Journalism @

Breaking News
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Breaking News

Bt SA805 he s it
L Thinkind SO T Sentury

Cyitica

Access:  Make responsible choices using media and technology tools and
apply critical ’chinkin{q skills toTocate and share appropriate, relevant
and reliable information to quide your knowledge, beliefs and actions.

Analyze: Know how to decode information and make sense of the different
components of the message to ascertain purpose, point of view,
truthfulness, accuracy, and currency.

Evaluate: Determine the value, quality, and relevance of the content for
yourself and for others while considering potential effects of messages.

Create:  Use appropriate media technologies to produce and disseminate your
Oowh messages with awareness o purpose, audience, creative ’cechniques,
and potential effects — text, twitter, e-mail, social network, web page, blog,
video, images, podcast, ﬂyer, interview, press release, memo, proposal, report,etc.

Reflect: ~ Apply social responsibility and ethical principles to your identity
ancrpersonal experience and to your communication behavior.

Act: Take social action individually or collaboratively to share knowledge
and solve problems and to patticipate in one’s community locally,
regionally, nationally and internationally.

Adapted from The Aspen Institute Communications and Society Program,
Digital and Media Literacy: A Plan of Action, Washington, DC: The Aspen Institute, November 2010

;
=
1z
E:

MICHAEL SPIKES B

Educasionad Technolosy
T i N Lieer g

News Litergcy Matter

25



Breaking News

Are you
news literate?

Take the quiz..

In addition to freedom of the press,
what does the First Amendment protect?

Freedom of speech

Freedom of religion
c. Freedom to bear arms
4. All of the above

26



Breaking News

ATV 31."’,’- A‘_. -
'E'}}\. A / S

THE FIRSTAMENDMENT

U.5. CONSTITUTION, 1791

Congress shall make no law
respecting an establishment of religion,
or prohibiting the fre ise thereof;

or abridging th
oF or the right of the people

Pf'c?CC‘c?b/y to assemble, and to petition the &
government for 3 redress of grievances.

L Juiy s 2 P / G N
Lo G o RN A i e oz

freedoms of the First
; e e
Amendment “go too far? RELIGION

PETTION ASSEMBLY 1 7%
2015 2016 % %

Do Americans believe the wmch oftheﬁveﬁ‘eedoms

* » THE 2016 STATE OF THE * =

FIRST AMENDMENT

39%

(']f l‘ﬂtl’lLﬂn“? can't n 1m|_

27



Breaking News

w -
A\ »
4

. - ope. Tree.
R ornalist.

What ¢@nstitutes free expression vs. journalism?

Supporters gather to rally with Republican presidential nominee Donald Trump at Minneapolis-Saint Paul International
J ://niemanreports.or

ns-for-journalism/

\irport two days before the election Jonathan EmstfReuters
Al days before t R

Free Speech Free Press

is integral to free expression
democracy— within journalism
freedom to s3y framework of
whatever you ethics and values

want within

professional codes

bounds O(laW of conduct —

DO NOT impartial & balanced
have to tell respect facts
the truth correct errors

no malicious lies, etc. @

28



THE PRESS

= Unofficial branch of
?overnmen’c that monitors
egislative, judicial and
executive branches for
Freedom of the Press abuses of power
n Americe = The press operates without
excessive Jovernment
interference in order to
provide information to
citizens to make informed
decisions about political
and social issues and take
responsible action

Fourth Estate
Constitution

Lucas A. Powe, Jr.

2 CHRCKS AND BALANCAS
s 4TH PILLAR
4

Fourth Estate

https://www.nytimes.com/2017/02/26 /world/europe/trump-enemy-of-the-people-stalin.html?_r=0 @

Breaking News
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Breaking News

BREAKING NEWS

TOP OVERSIGHT DEM: I LKE MUELLER" AS SPECIAL COUNSEL

WVIANTLED A MONUMENT COMMEMORATING THE BATTLE OF LIBERTY PLAC n.TTHISHOUFT
. _—

By the way, if there is any moment that the press in our country's

history has a major role, it is this moment. This is your moment. You
RE| have got to put it out there so people can understand what is going on.
ab: | have said it before and I'll say it again, this is about the fight for the
de soul of our democracy. We cannot afford to lose this one. Thank you D
bt yery much.

Who is 3 [oumalis’c?

Member of 3 news organization
b. Citizen who posts a news event live
c. Blogger who writes for a website

4. All of the 3bove

Fourth Estate

30



Fourth Estate:

mainstream news media that follow BEYOND
professional standards and serve FOURTH
3 watchdog role over the Judicial, ESTATE

Executive, and Legislative branches
Fifth Estate: alternative to mainstream i

= Self-organizing communities that ESTATE
seek waysl ’c{o particl;pate in pﬁlitical
and social forums beyond the
Fourth Estate | 15 :THERE

e A SIXTH

= Networked individuals enabled by ESTATE?
the Internet - citizen journalists, :
bloggers, activists, non-profits, next evolution
and journalists publishing in )
non-mainstream media outlets oﬁouma\lSm

In the U.S., journalists have certain rights.
Under what circumstances can they be jailed?

a. Fake news story

(b) Not revealing a source
c. Leaking information from White House
d. A reporter cannot be jailed

Shield laws and protection of sources by state In a private meeting, President
Trump allegedly urged Comey to
2 imprison journalists
o - 0000 -

———

[ e e |

Breaking News
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Journalists are imprisoned for
false news in other countries

Turkey was the worst offender in 2017, with 73 journalists in jail. China and Egypt follow with 41 and
20 journalists behind bars, respectively.

The 10 worst jailers of journalists in 2017:
Turkey 73

Covpi 2 262 Journalists Imprisoned
e 15 between 2016 and 2018

Azerbaijan 10

Uganda 8

Stha T 21 Journalists Imprisoned

Saudi Arabia 7
Bahrain 6 pie.witte hetween 2016 and 2018 / Charge include

— CPJ (@pressfreedom) December 13, 2017

Who decides what is newsworthy —
what events or issues are covered?

News ordanizations
b. Media platforms

c. News gudience

d. All of the above

unications _
m s newsworthy

\gori’cth affect
Jrive storylines

In the digital com
judiences increasing Y hared status 3

comments a :
real-time analytic

32



Breaking News

What determines newsworthiness?

Universal News Drivers

Editorial Judgement

Audience Interest

NEWS VALUES: Newsworthiness/story importance is based on

O Timeliness

O How recent or current is the event?
O Proximity/Relevance

OHow relevant or nearby is the event to the intended audience?
0 Importance/Impact/Magnitude

QOHow many people does the event impact and
ow far-reaching are its consequences?

U Human Interest

OHow relatable or inspirational is the story?
0 Conflict/Controversy

Qs the story negative news or positive news?
O Sensationalism

Qs the story unpredictable or amazing, even shocking?
U Prominence

Qs the newsmaker a prominent person, public figure or celebrity?
O Novelty/Unusual/Oddity

Qs the event different or strange?

"Dog bites man” / “Man bites dog” @

33
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STORY FRAMES: How Story Narratives Are Constructed

traight news account: 5 W's and
no dominant narrative - lead:
ho, what when, where, why, and ho, .

» Policy Explored:
= Conflic

focus or; conflict inherent to b Y b ofa policy
the situation or brewing among = Outlook:

¢ Wrongdoing Exposed:
exposes wrongdoing or injustice

the players compares current event to what

= Consensus: happened before: historical context
emphasis on points of agreement , pas tion.

= Conjecture: plays up response to events by
focus on speculation of what major players involved

is to come in the process
* Personality Profile:

= Horse-race: in depth look at a newsmaker

who is perceived as winning or

losing a particular situation * Reality Check:
- Story Frame: examines veracity of what reporter
explain how something works accepts as truth or falsity of a

particular statement/story

Project for Excellence in Journalism, PEW Research Center: http://www.journalism.org/node/447 @

The Inverted-Pyramid Style of Reporting

2 :
S Most important, newsworthy, or dramatic

. information—answer who, what, when, where,
\“\i b why, and how questions

Key quotes, m&p&mrt_ing evidence,
and detzils

Supporting facts and
explanations—more quotes

Supporting quotes
and altemative
explanations

~ Least
lmportant
details

34



How to

the news

Journalism Jargon:

Codes & Conventions

5Ws and H | gatekeepers | headline | lede | byline |
dateline | beat | assignment | copy | lead story | story angle |

hard news | soft news | op-ed | source attribution | direct quote |
pull quote | jump | cutline/caption | running story |
above and below the fold/scroll | newsmaker | wire service | etc.

“read”

(.,l]c ew ork € umcs

uesday, June 5, 2018

(E foday'sPaper W Vidoo 83"

Warld US. Poltics N.Y. Business Opinion

Trump and His
Team Embrace a
Vision of Vast
Executive Power

that he had “th, L]
right” to pardon himself for

any crime

o claim was the latest in an

Manafort Is Accused of
Attempted Witness
Tampering

Tech Science Heslth Sports Ats  Books  Style

Kate Spade, Whose Bags Carried
Women Into Adulthood, Dies at 55

her Manhattan apartme

el emypire with clever bags
ven, was foumd dead in
r an apparent suicide.

My First Grown-Up’ Handbag: Kate Spade Fans React

Your Tuesday Briefing

Food Travel Magazine T Magazine Real Estate aLL

Opinion

, Sultans of Self-Pity

e former president f‘
ng the current ¥
rit's sad song,

Why Can't Native Americans
Make Whiskey?

Ohitadnted, paternalistic
laws prevent tribes
From taking part in the craft-
spirits boom.

+ Editorial: Trump's Pardon for
Blowing the Midterms

* Brooks: How to Repair the
National Marriage

- Galdberg: Does the Law Apply to

Trump?

* Krugman: Intellectuals, Politics
and Bad Faith

* Leanhardt: Top Colleges Are

Cheaper Than You Think

+ Pardon Me!

Why Did Liberals Join the
Majority in the Masterpiece

Case?

One explanatbon is a
simple pragmatism.

Another is influence,

The Masterpiece Decision
Isn’t Harmless

k 1t ks likely 1o embolden E
anti-gay legislation.

+ Colorado Made the Masterpiece
Case Easy

* After Masterpiece, It's Time to
Change the Constitution

* s Health Care Really s Winner
for Democrats?

+ Are You Sure You Want a Right

to Trump's Twitter Feed?

-~ End the Blockade of Qatar
- Housing the Homeless
- Sign Up for Our Warld Cup

Newsletter =

Breaking News
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Breaking News

Los Ang

JoHER SsPAGES o

e fl:l]e Nellt ﬂﬂl‘k @imeﬁ

ATTACKONULS. SITEINLIBYAKILLSENVOY:
A FLASH POINT FOR OBAMA AND ROMNEY

ES vows ‘justice’ for 2

: origing

What is “fake” news?

a. Misinformation
b. Disinformation
c. Fraudulent

@ All of the gbove

All contribute to fake news:
Fabricate information

distort actual news report
disseminate deceptive content
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What distinguishes
misinformation from disinformation!

MISinformation DISinformation
false or i awr e ation
mforma’ctNea i infntionally

unintentionally — deliberately -
without malice to confuse/deceive

Facts Should Matter

but we live in a post-truth

political culture

http.//drc.centerfornewsliteracy.org/key-concepts-news-literacy
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Oxford Dictionaries

WORD

OF THE YEAR

— 2016

Post-truth politics (also called post-factual politics) is
a political culture in which debate is framed largely by

appeals to emotion disconnected from the details of

policy, and by the repeated assertion of talking points

to which factual rebuttals are ignored.

Post-truthin 2016
Postruth has gone from being a peripheral term to being a mainstay in pelitical commentary,

now often belng used by major publications without the need for clarification or definition in
their headlines.

https:/en. d-of-the-year/word-of-the-year-2016

Tech WMl Chart of the Day

Fake News Is A Real Problem
Facebook engagement of the top five fake election stories’

Headline
"Pope Francis Shocks World, Endorses Donald
Trump for President, Releases Statement” 960,000
Ending the Fed
"Wikileaks CONFIRMS Hillary Sold Weapons to
ISIS...Then Drops Another BOMBSHELL! Breaking News"

"IT'S OVER: Hillary's ISIS Email Just Leaked & [t's >

Worse Than Anyone Could Have imagined” 754,000
Ending the Fed

"Just Read The Law: Hillary Is Disqualified From - o

Holding Any Federal Office” 701,000

“FBI Agent Suspected in Hillary Email Leaks Found
Dead in Appartment Murder-Suicide"
Denver Guardiar

Total Facebook engagement for top 20 election stories (August-election day)
Fake news (. =
Mainstream news (. 7.2 ™

BUSINESS INSIDER : \ Buztfeed 1 statista¥a

ENGAGEMENT REFERS TO THE TOTAL NUMBER OF SHARES, REACTIONS, AND COMMENTS
FOR A PIECE OF CONTENT ON FACEBOOK SOURCE: FACEBOOK DATA VIA BUZZSUMO
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How Does Fake News Become News?

Filter bubbles? Signal boosters? Watch our short video on how these phenomena can drive the

NEWs C\_"CIQ away from the truth. https.//www tolerance.org/magazine/how-does-fake-news-become-news

FIRSTDRAFT 7 TYPES OF MIS- AND DISINFORMATION

FIRSTDRAFT MISINFORMATION MATRIX

MISLEADING FALSE
CONTENT CONTEXT

SATIRE OR
PARGDY

IMPOSTER
CONTENT

MANIPULATED
CONTENT

FABRICATED
CONTENT

FALSE
CONNECTION

POOR JOURNALISM

TO PARODY

TO PROVOKE
OR TO ‘PUNK'

PASSION

PARTISANSHIP

PROFIT

POLITICAL
INFLUENCE

PROPAGANDA

FI RST D R A FT N EWS https://firstdraftnews.com/fake-news-complicate:

YOur QUICKE 15 RVHOU the CAgWal INTGMMBUon ecosysiem http.//fakenews.publicdatalab.org/download/SAMPLE-field-guide-to-fake-news.pdf
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Breaking News

BEYOND ‘FAKE NEWS'

TYPES OF MISLEADING E

Ideclogicsl wrel includey

facts b may claim 1o be impartial
privieges facts that conform o the
rusrative whiit fargoing athers

propaganda

IMPACT

‘explain wmply realities.
sties b compley ' oulra

| B35
[ medum
] me

eavi

www.eavi.eu

European Association for Viewers Interest T

Propaganda:
emotional appeal to manage attitudes, values, and knowledge — more often
harmful than beneficial - used by governments, corporations and non-profits
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Propaganda or news: Should media publish
government's child-detention phot

0s?

.

7y

NO "FLY" ZONE
EAGLES WOMN'T ATTEND WHT"E HOWSE CEREMONY

Fox News ripped for misleading photos of
Philadelphia Eagles players kneeling
Fox apologizes for misleading photos of

kneeling players
False Attribution: authentic image falsely attributed to wrong event (@)

Breaking News
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Fonda Speaks To Vietnam
Veterans AtAntl War Rall

Acress lndﬁmﬂ-ﬁrﬁ:b\duhne!:um W‘m"'m of Victnam Veterans a5 Acthvistand Rormer - 1y, doctored ting on the Intenet places Jane Fond
Vintnam Vet John Kerry [LEFT) istens and prepares bo speak next concerning the warin Vietnam (AP Potan outspoken citic of the Vietnam War, next to John Kerry.

wf -'\Q &,

Emma Gonzalez did not rip up the Counstitution

— —— . ©

"h P| 0:01/1:08 El ¢ & &y

Doctored Content: digitally altered with intent to deceive

Hoax: malicious deception ©

Breaking News
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Obama Signs Executive Order Banning The
Pledge Of Allegiance In Schools Nationwide

3y Jimmy Rustling, ABE News - Novermber 11, 2006 @ 31985 ™ 778

sware [ £ ﬂ

Counterfeit/Imposter: oses as a genuine source or well-known brand @

an Trles to Hug a Wild Lion, You
on’t Believe What Happens ‘Next!

Clickbait: eye-catching sensational headline/photo
designed to distract and drive ad revenue

Breaking News
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m effort to save Bode Miller's daughter

ey dis plx_l of oy comch he on haw

LOS ANGELES ( :\P| A worman traiicay
as s abaly struggle in vain 1o sav

1o perfarm CPR during a 81

Ievsida Bode Miller's Incradibly Closs
Bond with His Late 13-Month-0ld
Daughter: My Little Princess’

B Baby daughier of Olympée gold
emedal skier Bode Miller drowes in
‘ b Cota de Caza swinening posl

%;Pmmadver’conal

Stich Fix (s the personal style service 1hat evoives with your Laste, needs and lifestyle delivered to
your door at an affordabia price
-‘K‘ Refresh Your Closet This Season ' ( The Looks You Love, Delivered

Anthony Bourdain's "crazy’ love for Asia Argento worried his
circle of friends: report

death remain a mysiery, ane thing that is certain
But his passionate love for

Thaugh some things about Bourdain's
was Ihe food connoisseur's love for Italian actress, Asia Argento

Jeft Zucker, Don Lemon and More m Rose McGewan, friend of Antheny
CNN Colieagues Remember “One ! Bourdain's girliriend, writes letter
of a Kind™ Anthony Bourdain about chel's death

Advertorial: advertising + editorial content presented as news

B4 B a7 8
Scoreboard HEA
Today
No Games Scheduied
More scores »

= ) WORLD CUP
-
Ranking the 2018 World Cup's group
mw games by watchability, from
FC Yahoo Miner: Predicting Woeld
[0 Cup dark heesas, Maps, Golden Bost
‘winner and more

Letters from President Trump could
help U.S. win 2026 World Cup bid

WHAT'S A VNR?

Video News Release

WATCH FOR:

QOWho reports the story?
Anchor introduces story -~
No reporter identified

QOWhat's the main point?

OHow are claims verified?
QDoctor is only source

QNot provide details of doctor’s
affiliation or location

ONo name/hometown for patient
ONo explanation why source not

identified

Is Your Child Constantly Sick?

QOKABC-7 News report developed from
VNR distributed by Quest Diagnostics
about its Immunocap Test Kit.

ONews producers adapted the story:
# edited for story length
# exchanged male voice-over from
original with unidentified female
# replaced text and graphics with

Sponsored Content: advertising presented as news without clearly ]abe]mé;

Breaking News
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NEWS IN BRIEF

@ the ONION

CNN Promises To Maintain Complete Lack Of Editorial Integrity
Despite AT&T-Time Warner Merger

NEWS IN BRIEF

ATLANTA—In response to a U.S. district court judge
overturning a Justice Department ruling that had previously
blocked an $85 billion merger between telecom giant AT&T
and its parent company, Time Warner, CNN reportedly
promised Tuesday that the consolidation would have no effect

on its ability to maintain a complete...

Saudi Arabia Announces Escalation Of Human Rights Abuses To
Curry More Favor With U.S.

RIYADH, SAUDI ARABIA —In an effort to emulate the recent
success of North Korea, the Kingdom of Saudi Arabia
announced Tuesday plans to escalate human rights abuses to
curry more favor with the United States. *We really need to
take bold steps to double the number of unlawful airstrikes on

Yemeni civilians while...

Trump Touts Success Of Singapore
Summit After Securing $10 Billion
Trade Deal To Sell Nuclear
Warheads To North Korea

un Monday by
vsell

Wved

Satire of Parody: social commentary with no intent to deceive @)

Weather Channel to Breitbart: Stop citing us in
spreading climate skepticism

Note to Breitbart: Earth Is Not Cooling, Climate Change Is Real and Please
Stop Using Our Video to Mislead Americans

The Weather Channel typically sticks to reporting on science and weather, but it waded into
politics on Tuesday. after climate skeptics had appropriated its work and presented it in a context
that the channel considers incorrect and irresponsible.

In an editorial posted to Weather com, the Weather Channel singled out last week's Breitbart
Mews article, headed “Global Temperatures Plunge. Icy Silence from Climate Alarmists * The gist
of the column on Breitbart, a right-wing news site whose former executive chair, Steve Bannon, is
now working with President-elect Donald Trump, was that global land temperatures have dropped
by one degree Celsius since the middle of this year and that this has been greeted with silence
by media outlets that are supposedly pushing an “alarmist narrative *

“The last three years may eventually come to be seen as the final death rattle of the global
warming scare,” Breitbart columnist James Delingpole wrote.

Much to the Weather Channel's chagrin, one of its videos — “La Nifia in Pacific Affects Weather
in New England” — was plastered prominently above the text.

“Breitbart had the legal right to use this clip as part of a content-sharing agreement with another
company, but there should be no assumption that the Weather Company endorses the article
associated with it,” the editorial reads.

Pseudoscience: climate change deniers misrepresent scientific research

Breaking News
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Was Anthony Bourdain Killed by Clinton Operatives?

11 June 2018 - Spurious claims linking the celebrity chef's death to
Hillary Clinton were published on a web site notorious for
spreading fake news and conspiracy theories.

Eyewitness Testimony Confirms a Second Parkland Shooter? ]
19 February 2018 - Dubious web sites have used students' purportedly conflicting i
accounts of a Florida mass shooting to suggest a nefarious conspiracy. M'

Comet Ping Pong Pizzeria Home to
Child Abuse Ring Led by Hillary Clinton

A detailed conspiracy theory known as "Pizzagate" holds that a
pedophile ring is operating out of a Clinton-linked pizzeria
called Comet Ping Pong.

Conspiracy Theory: false narratives or rumors created and spread by people who
appear to believe them in response to feelings of uncertainty or powerlessness

North Carolina For Donald Trump DN Caled Pennyiani a il Veters Wiie Trsh
October 14, 2016 - & e e e e

Pope endorses Trump!
Game changer !!

QﬁE:fﬁendinéthefed.cépbpone -francis-shocks-world-endorses-..

:uummn 4is Family Wil Move to Canada If Trume b
ted

Pope Francis Shocks World, Endorses Donald Trump
for President, Releases Statement

VATICAN CITY — News outlets around the world are reporting on the news that
Pope Francis has made the unprecedented decision to endarse a US..

Bogus/Partisan: fabricated conten’c/websfce intended to spread dlsmformatlon

Breaking News
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Parts Skews Neutral )
Most Extreme H”E::b':ar‘l'sa“ Liberal inimal partsan bias OF . Hyper-Partisan gg:l Extreme
Liberal ra Balance of Biases onservative Conservative servative
[
Original Fact 4 ! : Key:
Reparting : ! Circles and
——————————————————— ik - ——m=-m—mm—mmmedeccocao- Eliptes:
Fact i Represent
Reporling ! range that
| slonies within
e T ST e asource often
Complex fall (not true
Analysis for 2 sources
_______________________________ though)
Analysis Green
Rectangle:
—————————————————————————————— News
Yellow
EEE— Rectangle:
Fair
interpretabons.
Incomplete of the news
Story; Unfair |~~~ " T T T T T ANy icas 1 Ty T T T T T T T T T T T T T T T TR [ T T T
Persuasion Orange
Rectangle:
; FOX NEWS pumn IRV
Propaganda/ ! } DAILY WIRE pnterpretations
Contains | of the news
Misleading Info DAILY CALLER
| Newsmax Red
H §
Containg : RedState Rectangle:
Inaccurate! | FalAZE | d::\ls;:gse o
Fabricated patribolics i e ! 7 bbic
Info S, | [ INFOIAA pul
L b f artisan B discourse
1pera

s e
]

Conservative

i s o ok 1w

R

mcmcna s s
o

http://www .allgeneralizationsarefalse.com/

Partisan: ideologically-driven interpretation of facts but claims to be impartial
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When you turn on your local news, you don't expect to
m be exposed to stealth right-wing propaganda. But
that's exactly what one massive media corporation —
Sinclair Broadcast Group — is fighting to make a reality
Sinclair already owns nearly 200 local news stations
BRO ADc AST across the country, and now, it's on the verge of
acquiring even more with the help of President Trump's

Federal Communications Commission [FCC].
m Sinclair runs local TV stations that are affiliated with
major broadcast networks, like ABC or CBS, so you may
not realize that Sinclair uses these stations to push right-
ENTER YOUR ZIP TO wing lies into your normal newscast.
FIND THE STATIONS

NEAREST YOU Are you watching a Sinclair station?

Use our map to find out!

SINCLAIR LEACKUI TOOL =

PV https://findsinclair.com/

EEPFAKE

he ‘Deep Fake’ Threat

igh-tech foraed videos could wreak havoc on politics. Policy makers must be ready.

Lawmakers worry about rise of fake
video technology

Deep Fakes: A Looming Crisis for National
Security, Democracy and Privacy?

Breaking News
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Breaking News

S IDUCTIONS 4
BuzzFeep

Echo Chambers
Filter Bubbles
Confirmation Bilias
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News media outlets that cater
/ to a particular political ideology
create

ampER People tend to avoid sources
Sgws SOURCE that challenge their viewpoints
and seek out sources that
reinforce their worldview

7
M
‘\\{j . What's the problem?

Some sources may be biased,
inaccurate or fabricated,
appeal to beliefs and emotions
?ff‘;?j:;ﬂfjff%;ﬁmﬂf,k without eating it asew. NOT based on evidence -
de})mssh‘l—gsh[{l} savs sk v e O T |l e - '//-f////" s 310 Z‘f’c}‘P us
T e eI in q filter bubble that can be
Jonny opened the doortothe one  shared and spread like 3 virus

place he always heard the truth. 1 @

DANGER OF FILTER BUBBLES
UNINTENDED CONSEQUENCES

THE FILTER BUBBLE

Are you

trapped in 3
filter bubble?

ELI PARISER

Breaking News
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Breaking News

poiitEChT

How to Escape Your Political Bubble for a Clearer View

ie vanr news feed a bubbit:
is yout X .

cind out how polariz

.= fead is WNER SOTMEETE NS
rnews feed e
5 rent on you
ing the con

T et politicie for £HIORE -

“— — _wua 10U Didn'’t See It

I

————3

Ventur ol =

B=FACTCHECK.ORG

How to Spot Fake News
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Fact-Checking
POLITIFACT

WINNER OF THE PULITZER PRIZE

1 INCryvuaas

R nal Fact-Checking Network (IFCN) is a fon MEDIA
The inf ia St

worldwide hosted by the Poynter Institute for Med.

te International POY,‘}FQF

$7AlISides.

Don't be fooled by bias. Think for yourself.
See news and issues from multiple perspectives. discuss like adults.

BIAS/FACT CHECK

fact-check statements by public figures, major institution

claims of interest to society. B

The Most Comprehensive Media Bias Resource

- https://reporterslab.org/category/fact-checking/#article-1472

@ing triples over @

The annual fact-checking census from the Reporters’ Lab finds
31 percent growth in the past year alone, and signs that many
verification projects are becoming more stable.

By Mark Stancol & Riley Griffin - Febeuary 22, 2018 | Print this a

he number of fact-checkers around the world has more
T than tripled over the past four years, increasing from 44 to
149 since the Duke Reporters’ Lab first began counting these
projects in 2014 — a 239 percent increase, And many of those
fact-checkers in 53 countries are also showing considerable

staying power.,

This is the fifth time the Reporters’ Lab has tallied up the
organizations where reporters and researchers verify statements
by public figures and organizations and keep tabs on other
sources of misinformation, particularly social media. In each

annual census, we have seen steady increases on a

continent — and the past year was no different.

The 2018 global count is up by nearly a third (31 percent) over the
114 projects we included in last year's census, While some of that
year-over-year change comes because we discovered established
fact-checking ventures that we hadn't yet counted in our past
surveys, we also added 21 fact-checking projects that launched
since the start of 2017, including one — Tempo's “Fakta atau

Hoax" in Indonesia — that opened for business a month ago.

Duke

Reporters'

d

Growth in fact-checking
2014-2018
160
148

140
3
'g 120 14
<
% 100 96
2
5
% 80
S 64
g 80
_§ ™
E 40
3
=

20 I

. 2014 2015 2016 2017 2018
Share the Facts +

https://reporterslab.org/fact-checking-triples-over-four-years/

https://reporterslab.org/fact-checking/#
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Breaking News

Teach Students to

Ask the Right
Questions

&

Ask the Right Questions

= /;:f - - YN . - B - N B
5 Core Conceons
) IS oo\ U o\ | U

Ask Key Questions

MESSAGE
MEDIA CREATOR
MEDIA CONSUMER
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Culture
of

Journalism

First Amendment
Why is the First Amendment important! How does it affect me?
What is the role and responsibility of the Fourth Estate?

Culture of Journalism: News Values and Practices
What is news? What constitutes good journalism?
Who is a journalist? What determines newsworthiness?

How to “Read” a News Story: How do you know what to believe?
Where did you access the information? Is it current?
Who created the news story? Who wrote/sent/posted it? Why?
What is the purpose? Is it to inform, persuade, mislead, make money?
Is it 3 credible and trustworthy source? How do you know?
What techniques are used to create it? Is it print, digital, social media?
What type of story is it? Is it factual, opinion or analysis?
What are the story’s main points? Does the lead match the headline?
Is the information accurate? Objective? Balanced? Fair?
What's the point of view? What might be missing or misleading?
Does it lack context? Is the evidence verifiable? Is the logic flawed?
Is there accountability? Transparency? Is there a conflict of interest?
How mlghf different people undertand it
- I.i te racyY
News sqise e 1eeld

. —ownininguon biastrap meina filter bubb|e" Should | share it?

Culture of

Journalism

Key
Questions
for
Critical News
Consumers
and
Informed
Citizens

1701

Breaking News
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News Literacy: What You Need 1o Know

v 10 Qe e rolabilly cnd credbaly of nows

Harws Blevnicy B kncawin
Idoraty by and fabel

b of ading key que:
1 traseliy platte

THE STUDENT GUIDE
TO NEWS LITERACY

e st evan, B Wherywen 1 covatectt
Who weote. prolograged, sdhed, Droduced. and dertuled BT
| oo cnguncrte o e cograniion? Afematve rews suteT
| O i e '

vy 1 vt st . . e
ern by e e

et Do e seced
sraiton maich fre thor

e e < v ect B chermocic proces

L T, w News
o Literate!

| intormaation mat support S e

Media Deconstruction/Construction Framework

# | Key Words | Deconstruction: CML’'s 5 Core Construction: CML's 5
CML's 5 Key Concepts Key Questions
Questions {Producer)
(Consumer)

1 | Authorship | Who created this All media What am | authoring?
message? messages are

constructed.

2 | Format What creative Media messages | Does my message
techniques are used | are constructed reflect understanding in
to attract my using a creative format, creativity and
attention? language with its | technology?

o rules.

3 | Audience How might different Different people Is my message
people understand experience the engaging and

this message same media compelling for my target
differenthy? message audience?
differenthy.
4 | Content What values, Media have Hawve I clearly and
lifestyles and points | embedded values | consistently framed
of view are and points of wvalues, lifestyles and
represented in or view. points of view in my
omitted from this content?
message?
5 | Purpose Why is this message | Most media Hawve | communicated
being sent? messages are my purpose effectively?
organized to gain
profit andfor
powWer.

c M L © 2009 Center for Media Literacy ,/ www.medialit o=zg

Breaking News
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Breaking News

v uKIT

Deconstruction

CML's Questions to Guide Young Children:

Deconstruction and Construction

‘ ‘ Core Concepts

Construction

Key Questions

Questions to Guide Children

Core Concepts Key Questions Questions to Guide Children

1 All media messages are Who created this message? | = What am | making?
constructed. * How do | put it together?

2 Media messages are What creative techniques * What does it look, sound,
constructed using a are used to attract my smell feel, taste like?
creative language with its | attention? * What do | like or dislike about
own rules. this?

3 Different people How might different people * Who do | want to get this?
experience the same understand this message = What might other people think
media message differently? and feel about this?
differently.

4 Media have embedded What values, lifestyles and * What am | sharing about how
values and points of view. | points of view are people live and believe?

represented in, or omitted * Have | left anything or anyone
from, this message? out?

5 Most media messages Why is this message being * What am | telling?
are organized to gain sent? * What am | selling?
profit and/or power.

:-i CONCEPTS & QUESTIONS

CONCEPTS

LITERACY

QUESTIONS

all media messages are constructed

media messages are constructed using a
creative language with its own rules

different people experience the same
media message differently

media have embedded values and points
of view

most media are organised to gain profit
and/or power

eavi

www.eavi.eu

who created this message?

what creative techniques are used to
attract my attention?

how might different people understand
this message differently from me?

what lifestyles, values and points of view
are represented in, or omitted from, this
message?

why is this message being sent?
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BEYOND THE HEADLINES

THE ONLINE NEWS VERIFICATION GAME

RULES: START WITH 36 POINTS AND SUBTRACT OR ADD POINTS ACCORDINGLY AS YOU ANALYSE YOUR CONTENT. COMPARE YOUR RESULTS WITH OTHERS.

headlines u the headline makes use of ALL CAPS or images = these are stock images or there are no 0
excessive punciuation!!!??? captions on the images

= the headiine promises secret information, = the images have been doctored or relate e
surprise, happiness, outrage? to different events

= the publication does not have its own = the article is sponsored by a company or o
domain name or uses a free blog platform organisation

= the domain is counterfeit, eg. bbc.com.co Y 5 = there are many intrusive banner or pop-up
5 ads or the ads look questionable and cheap’

author m there are no examples of their work else- X = there are many spelling or grammar efmors
where online or the appearance looks unprofessional

= there is no identifiable author or the = the text frequently uses emotional,
author is using a pseudonym hyperbolic or sensationalised language

m there is no date on the article = the are no links or the links point to
questionable sources

 the information in the article is no longer = there are no examples of this story
relevant or current elsewhere online

m the content quotes sources and names graphs & m refers 1o a study which is named and
them statistics ked or you can find the study online

m the interviewee is qualified to speak with = represents accurately the results of a

authority on the topic or more than one study or graphs and stalistics are clear
opinion was represented in the article and precise

BONUS QUESTION

e
Can you find out who owns the publication? YES+3N0-3 ea‘?l

[Glokh

www.eavi.eu

NEWSEUM:=2

The Consumer’s Questions  sene NEWSEUM:D

WHO made this? Putting the Consumer’s Questions to Work
= Professional journalists? .
= Citizen journalisis?
= Average Joss?
= CQwalified experts?

Topic your class is i

Find two sources of information relating to this topic. These could be websites. articles {online
or in print), books, videa clips, ete.

ITEM #1

Headline/Title:

WHY was this made? What is its purpose?
* Toinform? Media type (book, website, stc.)
= Toget my attention?
= To make money?

* To persusde/change minds? ANALYSIS

How did you find this i

Who made this raport?

HOW iz the information scurced? How is the information sourced?
* Primary or secondary?
= MNamed and/or anonymous?
= Print, digital or social media?

Why was this report made?

WHEN was this made? When was this report made?
* |sit current? Does it have any outdated information or links?
* Has enough time passed to verify the facts?

What is this report missing?

WHAT is this mizsing?
= |5 this the whole story? Where do | go from here?
= \What perspectives aren’t represented?
= \What questions aren’t answered?

WHERE do | go from here? After answening the consumer’s questions about source 1. do you think it is trustworthy? Why or why
* How do | get additional information? ‘Verify the facts? not?
= \Where can | find other perspectives on the topic?
= Remember: Many is better than few.

Breaking News
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IS THIS STORY

SHARE-
WORTHY?

DEFINITELY MAYBE PROBABLY NOT
SHARE-WORTHY SHARE-WORTHY SHARE-WORTHY

FAKE OR REAL? O

CAN YOU SPOT THE DIFFERENCE?

T e ot

i CAPS arw chuns bn by nkeptical.

Beret i Lors e 4 i b
minm ) kot b e gt

’ st ey T
sl bt

peints in o g of lom guabty.

o bt g e S

msemedia.org /news-medis-Bleracy
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News & Media Literacy Curriculum Resources

Select a level to access on-topic, classroom-ready learning resources.

GRADES 68

https://www.commonsense.org/education/toolkit/news-and-media-literac

GRADES 3-5

GRADESS12

Here’s your
notebook

Read over these seven standards of
quality journalism. Keep your notebook
with you at all times and check back

throughout your reporting to make sure

you're following the standards.

https://newslit.org/educators/checkology/

Multiple Credible Sources
Eyewitness, official, expert
Verification

The process of checking, confirming and
supporting information and facts

Avoidance of Bias
Presenting the facts and context in a neutral
manner

Balance

Representing multiple sides of the issue, event or
controversy without giving unfair weight to one
side or point of view

Documentation
Documents, data, reports, video, photos or audio

Context
Presenting the facts in a way that makes their
meaning clear, fair and accurate

Fairness

Treating sources and subjects with appropriate
respect, and giving subjects a chance to share
their points of view or respond to any assertions or
allegations about them

Breaking News
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the news
=s literacy project 5W's &

how to know whatto b

of Fake News :

WHO wrote the article?

‘ onfirm your information neighborhoo .

Is there a byline or author?

@ Is this news, opinion, raw information or propaganda?
Wha created it, and for what purpose?

WHAT is the publication?

H ave high standards for credibility Is it a credible or trusted news source?
@ paieaf view, dacumen ot and s sevist oo WHERE do the sources inside come from?

. . Are they named? Are they legit? Are they absent?
E nsure that the information has been v

) WHEN was it published?
Can you tell who produced it? Is it from a reliable source? 2 " "
Is there a way to chack it out? A missing date could raise a flag.

<

C onsider responsible next steps ) . .
@ WHY did the writer create it?

:;:!;ha:::‘;ei;rr;ls::ghq «of the information, should you share itv What WaS the mOtIVEltion" Wnu Id you
share it with someone?

<

K now what you can believe by asking ¢
HOW did it make you feel?

Does this feel fair? Is it balanced? Are sources cited? Is the - ,
subject given a chance to be heard? Are you given enough Angry? Excited? Any other strong emotions?
information to make up your own mind? i il
That could be another flag. Is it suspicious? To
what degree can you fix it?

Be a part of the solution. !

Before you believe it,
Create it or repeat it...

CHECK IT oUT!
www.thenewsliteracypr

checkology-
TEN QUESTIONS FOR NEWS DETECTION

Use the questions below to assess the d that a piece of i ion is fake news. The more red flags

you circle, the more skeptical you should bel

1. Gauge your emotional reaction: r
Isit strang? ire you angry? Are you intensely hoping that the information tums out to be true? False? A YEs | o

2. Reflect on how you encountered this. Was it promoted on a website? Did it show up in a social media feed? Was it sent to you by
someone you know?

@

Consider the headline or main message:
a. Does it use excessive punctuation{!} or ALL CAPS for emphasis? ‘ms 1o
b. Does it make a claim about containing a secret or telling you something that "the media” doesn't want you to know? ;Ess 1

¢ Don'tstop at the headline! Keep exploring.

Is this information designed for easy sharing, like a meme? __Ezs | wo

noe

Consider the source of the information:

. Isitawell-known source? VES | wt

. I there 2 byline (an author's name) attached to this piece? " ¥es | mf

. Go to the website's "About” section: Does the site describe itself as a “fantasy news" or “satirical news” site? __Rﬁ | Ho

. Does the person or arganization that produced the information have any editorial standards? ~ YES 1 w2 E

. Does the "contact us” section include an email address that matches the domain (nat a Gmail or Yahoo email address)? Y85 | Mo E

Does a quick search for the name of the website raise any suspicions? ‘Ra i no

& Does the example you're evaluating have a curent date on it? &S | NDE

7. Does the example cite a variety of sources, including official and espert sources? Does provides appearin
(other]newsoutlets?

& Does the example hyperlink to other quality sources? In other words, they haven't been altered or taken from another context? *es | Nnt

°

Can you confirm, using a reverse image search, that any image P ( sources that haven't been
altered or taken from another contewtl? . o | NDE

as less than true?

_«mslm

10. If you searched for this example on a fact-checking site such as Snopes.com, FactCheck.arg or PolitiFact.com, is there a fact-check that labels it O
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[ BREAKING NEWS CONSUMER’S HANDBOOK ]
FAKE NEWS EDITION

1. Big red flags for fake news: ALL GAPS, or obviously photoshopped pics.

2. A glut of pop-ups and banner ads? Good sign the story is pure clickbait.

3. Check the domain! Fake sites often add “.co” to trusted brands to steal their luster.
(Think: “abcnews.com.co™)

4, It you land on an unknown site, check its “About” page. Then, Google it with the word
“fake” and see what comes up.

5. If a story offers links, follow them. (Garbage leads to worse garbage.) No links,
quotes, or references? Another telltale sign.

6. Verify an unlikely story by finding a reputable outlet reporting the same thing.
1. Check the date. Social media often resurrects outdated stories.

8. Read past headlines. Often they bear no resemblance to what lies beneath.

9

Photos may be misidentified and dated. Use a reverse image search engine like
TinEye to see where an image really comes from.

10. Gut check. If a story makes you angry, it's probably designed that way.
11. Finally, if you're not sure it's true, don't share it! Don't. Share. It.

ON THE MEDIA ONTHEMEDIA.ORG

Breaking News Consumer Handbook: Fake News Edition (WNYCAWNYC)

— http. nyc.org/story/break constumer-handbook-fake-news-edition/

A Finder's Guide To Facts

December 11, 2016 - 5:25 AM ET

“ STEVE INSKEER

g D

- Who made this?
- How was this made?
« Why was this made?
- When was this made?
- What is this missing?

- Where do I go from here?

Breaking News
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What to Think About When
Thinking About the News

What makes real news real?

1. Real news is presented by real news
sources. Check your news source for a
code of ethics or a mission statement
What kind of language is being used? Are the images positive or 2 Real news .|S :erttenl by reporters

you see lots amation points and words in bold with degrees n JOUrnalISI’TI and, often,

pay attention to them? in the fields in which they write
3. The primary goal of real news is to
inform. If you're mad, scared, furious
or anxious, you will want to investigate
the article’s claims further
4. Real news can be verified. You should
be able to find reports, statistics and
other real news articles that support
what you're reading.

1. What is the main this arti
What is the point this ying to make? Was it easy to find?
Does the title of the article make sense?

2. How does this article want me

http://quides.library.stonybrook.edu/fakenews/checkyourself @

FIGHTING FALSITIES

Tips on fighting fake news from the people
who debunk it for a living

7
Fact-check

Vet URLS: vative advertising
~Look for visual cues

Follow the links = original source
- Check dateline and location
Search key phrases

Be skeptical of data and charts

https://qz.com/937056/tips-on-fighting-fake-news-from-the-people-who-debunk-it-for-a-living

62



Top Six RED FLAGS that a “News Story” Is:
Unreliable
Disreputable
Embarrassing for you to share

Your B.S. detector
Yv [ It explicitly states that it is telling the truth, and/or ] should say:
everyone else is lying to you
“We know the truth!

“What the (media'government/corporations) are hiding from you!
“This is definitely true”

r’ [ It contains short, conclusory opinion statements

“I's all hogwash.”
“The mediahas it all wrong "

r[ It is organized as a list of questions or hypotheses

“Why wasntihs. 7
‘It doesn't add upthat..."
“It's really unlikely that X happened...”

r [ It puts the burden on YOU to answer the questions

“If you can't answer these questions..”
‘Do you REALLY know what happened?”

r [It asks you to prove a negative, which is often impossible

T

“No one has proven that the government WASN'T involved”
“They SAY it was X, but how do you know it wasn't Y7

It suggests an insidious plot by “someone” (“the media,”
“elites,” “corporations,” "the government”) but doesn’t
say exactly what the plot IS or provide any evidence for it,

“No one knows how deep this goes..”

® Vanessa Otero 2017 @viotero

“There’s no telling who's behind all of this..” @

http.//www.allaeneralizationsarefalse.com/

n prEd HOW LEARNING HAPPENS

5 Ways Teachers Are Fighting Fake News

February 16, 2017 - &:

SOPHLA ALVAREZ EOVD

s the national sttention £ fake news and the debate over what to do sbont i continne, one placs
many are looking for solutions is in the dassroom.

Since a recent Stanford study showed that students at practically all grade levels can't determine
fake news from the real stuff, the push to teach media literacy has gained new momentum. The
study showed that while stadents absorb media constantly, they often lack the critical thinking
ckills needed to tell fake news from the real stuff,

| Teachers are taking up the challenge to change that. NPR Ed put eut a social media call asking how
educators are teaching fake news and media literacy, and we got a lot of responses. Here's a
sampling from aroand the country:

Fake news "Simon Says”

In Scott Bedley's version of Simon Says, it's not those two magic words that keep you in the game,
‘but deciding correcily whether a news story is real or not.

To start off the game, Bedley sends his fifth-graders at Plaza Vista School in Irvine, Calif, an article
to read on their laptops. He gives them about three minutes to make their decision — they have to
read the story carefully; examine its source and use their judzment. Those who think the article is
false, stand up, The “true™ belisvers stay in their seats.

Bedley says he's been trying to teach his students for a while to look carefally at what they're
reading and where it comes from. He's got a seven-point checklist his students can follow:

1. Do you know who the source is, or was it created by a commen or well-known source? Example
National Geographie, Discovery, ete.

2. How does it compare to what you already know?

3. Does the information make sense? Do you understand the information?

4. Can you verify that the information agrees with three or more other sources that are also
reliable?

5. Have experts in the field been connected to it or authored the information?

6. How current is the information?

7. Does it have a copyright?

http.//www.npr.org/sections/ed/2017/02/16/514364210/5-ways-teachers-are-fighting-fake-news
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HOW TO SP

CONSIDER THE SOURCE

Click away from the story to i

T FAKE NEWS

READ BEYOND

Ao S
CHECK THE AUTHOR

Do a quick search on the author. Are
they credible? Are they real?

CHECK THE DATE

Reposting old news stories doesn’t

§°

CHECK YOUR BIASES

Consider if your own beliefs could
affect your judgement.

the site, its mission and its contact info,

mean they’re relevant to current events.

can be inan effort
to get clicks. What's the whole story?

SUPPORTING SOURCES?

Click on those links. Determine if the
info given actually supports the story.

IS IT A JOKE?
If it is too outlandish, it might be satire.
Research the site and author to be sure.

oa

ASK THE EXPERTS

Ask a librarian, or consult a
fact-checking site.

FYVvVvYN e A A A
et DRI DR
o

card

Currency - When was it published? For websites, when was the last revision? Does your topic require the most

current information?

Relevancy - How well does it relate to your topic? Who is the intended audience? Does this satisfy your information
need?

Authority - Who is the author? What are the author’s credentials or affiliations? Are they qualified to write on this

topic?

Accuracy - Where does the information come from? Is the information supported by evidence? Does the author cite

their sources?

Purpose - Is the purpose to inform, sell, entertain or persuade the reader? Is the information fact, opinion or

propaganda? Can you identify any bias?
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KQ E D Education FOR EDUCATORS FOR YOUR STUDENTS SUEJECT AREAS

LESSON PLANS

Above The NolurHE(ussnuuM

KQED TEACH

PBS LEARNINGMEDIA RESOURCES

KQED

COMMUNITY EVENTS

Above the Noise, a YouTube series for teens, cuts through the hype and dives deep
into the research behind the issues affecting their daily lives. Every other
Wednesday, the series investigates controversial subject matter to help young
viewers draw informed conclusions, while inspiring media literacy and civic

engagement. Educators, check our Above the Noise classroom guide.

https://ww2 kqed.org/education/collections/above-the-noise/ @

THE CIRCUS: INSIDEITHE WILDEST
POLITICAL.SHOW ON EARTH

Beyond the headlines. Behind the scenes. :ﬂiW‘l‘IME

ABOUT THE SERIES

JOHN HETLEMANN, MARK MICKTNNON, ALEX WAGNER

* The Daily Caller (conservative)

http://www.sho.com/the-circus-inside-the-greatest-political-show-on-earth @
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Who created the message?
Is the source reliable?
How do you know?

What ’cechniques are used
to attract your attention?

N / : What is the purpose of the

2 messade — to entertain,
inform, persuade, proﬁ’c?
What are the embedded
values or points of view?
What is omitted/missing?
How might different people
understand this message?

What does it mean to you?

How might it affect the
Democratic process?

4th Annual U.S. Media Literacy Week
November 5 — November 9, 2018

NALILE

NATIONAL ASSOCIATION FOR @
MEDIA LITERACY EDUCATION
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Bobbie Eisenstock, Ph.D. CONTACT

BEisenstock@gmail.com

BeMedigLiterate.com

BobbieEisenstock.com

®
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